
Graphic Communication

The act of communicating visually with conscious attention, using a range of techniques on a
two dimensional medium.

Graphic Communication 

There are different ways of communicating apart from the spoken and written word. Every
day we react to visuals around us that affect our behaviour. Graphic Designers learn to
understand how these influences can be controlled and used to create a reaction, to
communicate ideas, instructions and information visually and also become a conduit for
cultural transference. Graphic designers communicate through Logotypes, Typography,
Colour theory and Illustration. Students and professionals alike work on an external brief that
requires them to synthesize technical, theoretical, sociological and historical knowledge to
satisfy an end output for a client. Briefs have challenging specifications that students learn to
adapt to, overcome and creatively satisfy imaginatively. 
 
Graphic Communication entails traditional as well as contemporary practices and teachings
using sources and resources from pivotal design institutions, agencies and journals
illustrating such things as how pictures are used to sell products, educate, inform, or warn
both individuals and wider society. Graphic Design is a key component of modern civilised
life.

We aim to create graphic designers that are skilled and ready for the challenging modern
demands of our contemporary culture, often exceeding the requirements within further
education and the workplace. Through working in a stimulating, safe and open environment
that encourages students to experiment with techniques, artistic mediums and genres to
acquire new skills.

Our vision is to teach you to use Graphic Design as a vehicle for self-expression through the
communication of ideas and feelings. This creates personal unity both in our local
communities but also in wider society, serving to actively change and evolve contemporary
culture. This will develop you to be an independent thinker that uses photography,
illustration, drawing and colour theory as a tool through independent personal reflection to
communicate your rhetoric, ideas, themes and observations. This will allow you to analyse,
interpret, reflect and react to visual communication through an experiential learning
approach so that you can evaluate its repercussions in wider society to shape its citizens.
Graphic Design acts to change the world by making changes in people. 

Rationale
The course has been designed to allow students to develop knowledge and understanding
through a variety of learning experiences and approaches, including engagement with
sources, workshops, tutorials, demonstrations, field trips, critiques and exhibitions. This will
allow them to develop the skills to explore, create and communicate. Students will



demonstrate these skills through the development, refinement, recording, realisation and
presentation of their ideas through a portfolio and by responding to an externally set
assignment examination.

We aim to inspire a love of learning, a wealth of creativity and a passion for the subject.
Instilling transferable skills that will prepare students for a diverse range of Level subjects,
degree courses, career opportunities and the ever-changing world of Digital Media. The
course will prepare you for careers in many areas by installing a love of producing creative
work, telling stories and controlling rhetoric to not only inspire change in people but control
their behaviours.  

Skills acquired
Students will demonstrate the ability to use graphic communication techniques and
processes such as typography, illustration, digital and/or non-digital photography, photo
collage, hand-rendered working methods, digital working methods, material-based working
methods such as pencil, pen and ink, pen and wash, crayon, watercolour, gouache and
acrylic paint, layout materials, printmaking & lino prints, time-based media and mixed
media.  

Curriculum Overview / Philosophy
Pupils will rotate through the different Art and Technology specialisms mediums and
techniques in the first year (Similar to the structure of a foundation art & design degree).
They begin with a short project based upon their own identity from September to Christmas
that teaches them about graphic communication styles, genres, logo design, typography
design and illustration utilising multiple techniques that they will later specialise in. In the
later part of year 10 students specialise in their chosen medium, genre & techniques
continuing to develop this into year 11. The two projects for component one (60% mark,
1.5yrs) solidify the needed practices for the externally set assignment in component two
(40%, 0.5yrs). The curriculum is designed to excite, enthuse and inspire our younger graphic
designers. Throughout their journey, they will learn a wide variety of possible career
outcomes to pursue after the course finishes.

Our mission is to build confidence by encouraging pupils to take ownership of their work
through an experiential learning cycle (planning, doing, reflecting, developing) that develops
their thinking into creative ideas through practice.


